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To the FCC Chairman and Commissioners:

Chairman Julius Genachowski
Commissioner Michael J. Copps
Commissioner Robert M. McDowell
Commissioner Mignon Clyburn
Commissioner Meredith Attwell Baker
Federal Communications Commission
445 12th Street, S.W.

Washington, DC 20554

RE: MB Docket 10-56
Dear Chairman and Commissioners:

We are writing to you regarding the Comcast-NBC venture now before your Committee. As an
organization dedicated to uniting young people of all backgrounds for a year of full-time service,
giving them the skills and opportunities to change the world through school-based service, youth
leadership programs and community transformation., we appreciate Comcast’s long history of
investment in programs that improve our communities, especially the lives of our children.

Comcast has been a long-standing partner of City Year. The Comcast Foundation supports
corps member leadership development and training programs, ensuring that incoming corps
members receive the basic training and ongoing leadership development they need to help
children across the country develop as successful, confident, caring, and active citizens. In
addition to being a Platinum Team Sponsor, Comecast is the presenting sponsor of City Yeat’s
annual training academies for corps and staff. Comcast was a Presenting Sponsor of City Year’s
2009 National Leadership Summit, where it presents the Comcast Leadership Awards to City
Year alumni who have continued their dedication to community service and led sustainable
solutions for social change.

This kind of forward-looking investment in the future of South Florida illustrates the kind of
community partner Comcast is and will continue to be. We feel it is important to consider this
kind of active community engagement when reviewing business ventures such as this proposed
partnership with NBC when examining questions related to the companies’ commitment to local
issues and cultural diversity. We welcome the opportunity to further discuss this with you or your
staff as you deliberate on the merits of the proposed venture.

Sincerely,

Saif Y. Ishoof, Esq.
Executive Director
City Year Miami



